
Spencer 
Creelman
ART DIRECTION + DESIGN + ILLUSTRATION



MINDFUL MAGAZINE

7 years of art direction, layout and illustration for the 
premier mindfulness-focused magazine, reaching 
over 100k readers bi-monthly.



MINDFUL.ORG

Digital design for campaigns across numerous 
platforms including email promotions, social 
media, web journalism, digital courses and more.



QUEER ACTS

Promotional material for Queer 
Acts Theatre Festival, the only 
multi-day LGBTQ theatre 
festival in the Atlantic 
Canadian provinces.



RETROGRADE

Digital promotional material 
for an online, cosmic and 
karmic theatrical cabaret 
fundraiser for Prairie Harm 
Reduction.



ECOLOGY ACTION CENTRE

Repair, Recycle, Ride: A How-to Guide 
for Creating Community Bike Repair 
Spaces created for physical and 
digital distribution.



BEN CAPLAN

Limited edition packaging and promotional poster 
for internationally renowned performer Ben Caplan 
and his band The Casual Smokers' independently 
released live EP.



COSMIC JANUARY

Commemorative poster designs 
for glow-stick and black-light 
themed cultural events.
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This past September, Farmers’ Markets of Nova Scotia and a 
coalition of local food organizations asked Nova Scotians to 
step up to the plate and commit to sourcing 50% of their diet 
locally for the entire month. Individuals, families, businesses, 
organizations and government took the challenge and the 
50% Local Food Club was born.
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Part of a  
Part of

More than 3000* Nova Scotians 
of all ages from all regions of the 
province came to the table!

More than half of those 
involved participated as 
a family.

50% LOCAL
FOOD CLUB

* The number of 
registrations per region 
is not the same as the 
total number of 
participants as many 
individuals registered 
as a family or group.

*

FARMERS' MARKETS NOVA SCOTIA

Promotional materials and internal documents for the 
non-profit cooperative made up of over 40 markets 
across the province of Nova Scotia.



SIERRA CLUB CANADA

The key document used for fundraising and 
garnering support, completely designed and 
with significant editorial input in 2023.



BIO

I graduated from NSCAD University in 2008 
and have been working with clients on projects 
of all sizes ever since. From a one-off instagram 
campaign, to over 7 years of editorial design for 
an internationally published magazine.

Skilled in typography, layout, illustration, and 
interdesciplinary creativity I'd love to work 
together to bring your vision to the world!

WWW.SPENCERCREELMAN.COM

HELLO@SPENCERCREELMAN.COM


